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Statement by the Directors in performance of their statutory duties in accordance  
with s172(1)of Companies Act 2006 for financial year ending 31 December 2025 

Flora Food Sales UK Limited (the "Company") is a wholly owned subsidiary of Flora Food Group B.V., 
headquartered in the Netherlands. Flora manufactures and sells products worldwide and employs 
approximately 4,700 people. The Company is the world's leading producer of spreads and other 
consumer products with well-known brands, including Flora, Bertolli, I Can't Believe It's Not Butter, 
Elmlea and Violife. As part of the wider Flora group of companies, the Company is subject to the policies 
as set out by its parent Flora Food Group B.V. The Company's policies and practices are therefore 
integrated from across the Flora Group. The board of Flora Food Group B.V. meets regularly to conduct 
its affairs and its practices take into account, among other things, the business priorities of the wider 
Flora Food Group. 

The board of the Company recognizes the importance of our wider stakeholders in delivering our strategy 
and business sustainability. We are conscientious about our responsibilities and duties to our 
stakeholders under section 172 of the Companies Act 2006. 

Details of how the board have had regard to the matters set out in sl 72(1) are given below: 

a) The customers 
Flora produces, distributes and markets products in 100+ markets across four core categories - 
Butters and blends/spreads, Creams, Sauces and liquids and Cheeses. Our iconic brands reflect 
a heritage of over 150 years and are recognised, trusted and loved by consumers globally. Flora 
scale, culture and capabilities, including extensive expertise in food technology and innovation and 
the operation of 14 manufacturing sites worldwide, provides a winning value proposition for 
customers and consumers. 

b) The employees 
At Flora, we are a community of innovators and foodies who are passionate about our purpose. 
We do not only hire committed and talented individuals, but the most diverse mix of people, 
ensuring that whoever you are, you can come as you are, feel valued and supported, and know 
you belong. To guide us along the way, we have three values: Performance, Care and Passion. 
We are a growth business, showing that anything is possible. What this means for our Flora 
Foodies in 2025 is that they are in the driving seat from day one. We create the conditions for 
people to develop themselves, as we want people to lead their own growth. We have big ambitions 
and our Flora Foodies have ambitions to match. They love what they do, thrive on responsibility 
and are looking for career-defining opportunities. Our roles are dynamic, offering real responsibility 
and autonomy, ensuring that no job stands still. 

Employee engagement 
The Company keeps employees fully informed of the Company's strategies and their impact on 
the performance of the Company and the Group and encourages employee participation. Briefing 
meetings are held for each division to give information on the Company matters and provide an 
opportunity for discussion. E-mail bulletins are circulated regularly to all employees to ensure a 
common awareness of financial and economic factors that affect the performance of the Company. 

Annual employee engagement surveys are undertaken allowing employees to feedback to 
management which help shape future briefings and communication. 
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c) The environment and communities 
Flora aims to deliver culinary essentials for every kitchen and every menu. This product focus 
shapes our approach to sustainability: we concentrate our commitments where the ingredients we 
source, the food we make, and the way we operate can deliver measurable results. 

Our sustainability framework is built around three ambitions - Nourishing Food, we create food 
that is both delicious and nutritious, meeting the standards that customers and consumers expect 
from brands they use every day. Our priorities are product innovation, nutritional improvement, 
and food quality and safety. Thriving People, we work to make nutritious food more affordable 
and to provide fulfilling, safe employment across our operations and supply chain. Our priorities 
are affordability and accessibility of our products, talent development of our people, and 
responsible sourcing of key ingredients. Flourishing Planet, we are reducing the environmental 
footprint of our operations and value chain, with commitments covering climate action, 
deforestation, and circular resource use. 

d) The shareholders 
We continue to create long-term, sustainable value for our shareholders, by investing in our 
competitiveness in our chosen categories and markets. 

e) The suppliers 
Flora is committed to the responsible and sustainable sourcing of all our ingredients, and our 
Responsible Sourcing Policy and Business Partner Code of Conduct apply to all suppliers. With 
key ingredients identified as potentially high risk, we maintain strong individual policies designed to 
address the potential risks inherent in these supply chains, particularly focused on deforestation 
and exploitation. 

Through the actions outlined above the Company acted fairly between members of the Company. 

Approved by the Board of directors on 22 May 2026 and signed on its behalf by: 

 

Joseph Fernandes 
Director 
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